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Phi | osophv/ Qoal s;

This is an introductory course on the anal ysis of
vari ous aspects of the pronotion m x. Enphasis w ||
be in the Advertising and Sales Pronotion conponents of
the mx and the intent is to relate these areas to the
mar keting operations of snall business.

Course (b. |l ectives

~The main objective of this course is to help
participants in the devel opment of a conplete pronotiona
programfor a small business.

The specific objectives of this course are:

(a) To help students view pronotion as an activity
that includes advertising, personal selling,
sal es pronotion, and public relations and
publicity.

(b) To aid participants in understanding all aspects
of the pronotional program including planning,
budget setting, nedia selection, creative aspects,
and canpai gn eval uati on.

(c) On concluding the course, the student will be
abl e to:
(i) plan, wite, layout a print adverti senent
(ii) budget nedia dollars
(ii1) utilize basic concepts in print and

el ectronic production in regard to cost
and procedur es.

(iv) wite a conplete pronotion plan for
a busi ness

Met hod of Assessment (Qading Met hod)

(a) Three tests of equal value .. .. = = 1%
(b) Project(s) and/or assignments. = . . . \-%
(c) Aass work and participation . == = 10%

100" %
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Met hod of Assessnent., continued
A grade of A represents 851007

B 70- 8" %
* C " ! 55-69 %

TESTS and TESTI NG

(a) Students are required to wite all tests schedul ed.
No tests will be given to nake up for mssed ones,
t he exceptions being: (1) medical reasons (a doctor's
certificate is needed); (2) famly bereavenent; and
(3) jury duty

If a student nust mss a test for the above exceptions,
a phone call should be arranged to notify the instructor
or the problembefore test tine. (note: a message can
be left at the Switchboard).

(b) Students are held responsible for keeping their work
up-to-date during the course of the senester. Ceneral |y,
no suppl enental tests will be available at the end of
the senmester except for "unusual" reasons and those
nmentioned in part "A'. The instructor's permssion is
required in order to wite a supplenental (conprehensive).

REFERENCE and RESOURCE MTERI AL

No text will be utilized in the course. The course
will be supplenented v/ith handouts and other material .

Students can refer to their narketing text-."Mrketing
Essential s" and other references such as:
-Marketing and Advertising Age nagazi nes
-school library narterials
-l ocal nedia
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SUBJECT NATTER

Subj ect to change, the follow ng is the proposed
schedule of materials which will be included In the
cour se. They are not necessarily the only subjects to
be taught but rather the major areas to be covered and
are presented to indicate the overall, general direction
of the course.

y | NTRCDUCTI CM AND CRI ENTATI ON
(how pronotion wor ks)

A THE PLANN NG SEQUENCE (@BIECTI' / ES)
/ I NVESTI GATI ON OF THE MRKET ( CUSTOMVERS)
CREATI NG THE MESSACGE ( GOMMUN CATI NG)

PRCDUG NG THE MESSACGE

SELECTI NG MEDI A

>l ESTI MATI NG THE OOST ( APPRCPR ATI NG AND BUDGETI NG
and CO- : P CONSI DERATI ONS)
| NTEGRATI NG OTHER PROMOTI ON M:: FACTCRS

SALES PROMOTI ON AND | TS PLACE | N THE CAMPAI GN

EVALUATI NG THE RESULTS
THE LAWAND ADVERTI SI NG | N CANADA



